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THE VENTURE PHILANTHROPY AND
SOCIAL INVESTMENT (VP/SI) SPACE IN FIGURES

European venture philanthropy organisations and social investors (VPO/SIs)
adopt three core practices to achieve a strong and long-lasting social impact
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European venture philanthropy organisations and
social investors (VPO/SIs) support a variety of social
purpose organisations (SPOs) based in different
geographies, active in a wide range of sectors and
helping multiple groups of final beneficiaries
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Grants are still needed even to
support SPOs with a sustainable
business model
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The analysis is based on data collected by EVPA from 110 VPO/SIs of which 92 EVPA members
and 18 non-members. Data refers to fiscal year 2017.

FOR MORE INFORMATION

D4 Contact us at knowledge.centre@evpa.eu.com

Visit our website https://evpa.eu.com/knowledge-centre/publications/
investing-for-impact-the-evpa-survey-2017-2018
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VPO/SIs focussing
on migrants, asylum
seekers and/or
refugees doubled
from 2016 to 2018
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